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So, What’s this all about?





The Questions



What can design do for me?



Why Design?
•Communicate your message

•Professional, polished look

•Differentiate



Anatomy of a Blog









Let’s talk Design Principles



The Principles for Today

•Considering the Audience

•Visual Hierarchy 

•The Love of White Space

•Colour

•Typography



Consider the Audience

•This could be my last slide. For real.



Visual Hierarchy

•important elements are emphasized 
and content is organized logically and 
predictably.

•So, what’s most important?







<3 White Space

•White space helps with hierarchy and 
emphasis.

•Gives page elements the design 
equivalent of breathing room.









Colour
•There’s nothing worse than a blank 

screen

•Some sources to find colour when 
you’re not a colour expert



Where to find colour

•http://kuler.adobe.com/

•http://www.colourlovers.com/

http://kuler.adobe.com
http://kuler.adobe.com
http://www.colourlovers.com
http://www.colourlovers.com






Two colour tricks

•Using tints

•Use complimentary colours



Tints



Complimentary



Colour Examples









Typography
•Another super complex topic

•Many books and classes all about 
typography. 

•Readability



Choosing a Typeface

•The web really makes this easy - we 
have a short list

•Serif or Sans Serif?



Serifs

•More traditional or formal feel

•Generally harder to read in large 
blogs on screen



Sans Serifs

•More modern or minimal

•Generally easier to read in large 
block on screen



Leading 

•Leading is the space between lines of 
text (remember white space?)

•Increasing leading can make text 
more readable... to a point



Line Length 

•The length of line of text can make it 
harder or easier to read

•Leading and line length work together



Leading Examples










